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WRITING CAREERS
HOW TO START

A DAY IN THE LIFE

POTENTIAL EARNINGS

TODAY'S AGENDA
A person is a fool to
become a writer. His only
compensation is absolute
freedom. He has no
master except his own
soul, and that, I am sure,
is why he does it."
- Roald

Dahl

Learn about and more concretely
understand the different types of

writing jobs available today.
Demystify different writing jobs by
learning from people currently
employed in those fields about
what exactly they entail .
Speak frankly about average
earning potentials.

Blog Writing

Medical Writing

Article Writing

Editing

Ghostwriting

Social Media

Press Release Writing
Technical Writing

White Paper Writing
SEO Writing

B2C Writing

Real Estate Writing

Product Description Writing
Content Writing

E-Commerce Writing
Gift Guide Writing

B2B Writing

Book Proposal Writing
Video Script Writing
Course Writing

Case Study Writing
Copywriting

Email Marketing Writing
Magazine Writing

Grant Writing

Business Plan Writing
Legal Writing

News Writing

Resume Writing
Quiz Writing

Travel Writing
Web Writing

Types of Writing Gigs
(NOT an Exhaustive List)

BLOG WRITER
By far the most popular type of content online that business want.
It’s also the easiest to find work for since there are many job boards that cater to blog
writing jobs.
Blog posts are typically between 800-1500 words and can include certain keywords for
ranking in Google, magnetic headlines to draw people in and a call-to-action at the end
of a post.
You can niche down your blog writing to focus on long-form blog writing which means
producing blog posts between 2,000-5,000 words long. These writing jobs from home
are usually in-depth and require insider industry knowledge.
Generally, blog posts are conversational and are written for the audience.
You could write blog posts for small businesses, brands, coaches or other entrepreneurs.
The blog topics vary from providing educational content to something more entertaining.
If you pick up blog writing jobs know that many businesses need this type of content on
a consistent basis. So, blog writing is a great recurring gig.
More than half of my clients require weekly blog content. It’s consistent, reliable and fun
to do.

GHOSTWRITING

Ghostwriting is when you – the ghost writer – writes online content for businesses,
brands, magazines or entrepreneurs and isn’t credited for it. You don’t receive any credit
for your writing, so you can’t display your piece on your portfolio or market it on social
media as your own.
Why would you ghostwrite if you want to get your name out there and land clients?
Because it’s a highly lucrative field. You can charge up to 3x more for a ghostwritten
piece than for a piece with your author byline. I have several ghostwriting clients and I’m
interested in obtaining even more. I find these clients are easy to please and pay well.

ARTICLE WRITING

Articles are more in-depth than blog posts and are usually journalistic in nature. For
example, it may require interviews or for you to go search out a story. Articles pay well, but
they’re not usually recurring. Some magazines publish monthly or quarterly, rather than
weekly. The key is to research and narrow down your field of writing. For example, if you
are interested in writing copy, then you can choose to pursue Etsy sellers or bigger
websites or even stores that need catalog copy. Or, if you are interested in op-ed pieces,
then you can choose to look into publications and magazines for that type of copy.

PRESS RELEASE WRITING

A press release is a written statement to the media. It’s used by a business to announce
accomplishments, scheduled events, a launch, new products or even sales
accomplishments. They continually need talented press writers to turn out newsworthy
content and to get it placed in media outlets.
Press releases are typically short – 400 to 800 words – but can be a couple of pages long.
Many of these companies charge $325 per release. That said, offering $200 or lower to
write a press release would be a steal for businesses that want this type of content.

TECHNICAL WRITING

There’s a great demand for WordPress writing, coding tutorials, web development tutorials
and much more. Technical writers can also write manuals for companies, policies and
procedure documents, technical guides and handbooks, evaluation reports, and research
reports. Typically, a business hires an online writer to make their dry and boring guide more
user-friendly. So, it’s our job to bring a little conversational element to a business’ guide.

WHITE PAPER WRITING

Many businesses use white papers as a marketing tactic, much like case studies. These
papers are informative and designed to show off the product or service of the company.
White papers are also lucrative. The average price for a white paper is $5000 to $7000,
but they can be time-consuming and it’s not for everyone. White papers are also a one-off
job and aren’t recurring unless you are already a writer for this client.

SEO WRITING

SEO stands for Search Engine Optimization. Its purpose is to assist websites in ranking high
in the Google search results. This is a big industry and many companies hire SEO
businesses to help them with this. There are usually two types of clients seeking SEO
content:
Ones that require short writing pieces with relevant keywords placed throughout the post.
Clients often batch these assignments and offer a low rate - maybe 30 short posts for $10.
The other writing job project may give you the keywords they want you to use and it’s your
job to know where to place those keywords in your content to optimize that post for
ranking in Google. These clients are typically good paying and value writing.

B2B WRITING

This is business-to-business writing and tends to have quite a few rules and is less
creative than B2C writing jobs. You are writing for a business to sell to other
businesses. For example, writing for GoDaddy.com. There are different types of B2B
writing jobs. The first is small brick and mortar businesses attempting to have an
online presence or small online businesses. The other camp is online businesses that
cater to a large online audience and customer base. Business to business writing is
highly profitable

B2C WRITING

This is business-to-customer writing that focusses on product-based content.
This type of writing job is a little more fun and creative. You are writing directly
from the business to the consumer. For example, Walmart has a blog that
focuses on B2C content.

VIDEO SCRIPT WRITING

Even YouTube videos and commercials rely on script writing. Large websites who wish to
expand its content into video will need freelance scriptwriters to help. And this is the
perfect time to start looking at script writing jobs. The video marketing industry is an ever
growing industry and it isn’t stopping anytime soon. Entrepreneurs, bloggers, coaches and
the like are creating videos – for example with online courses – and will seek out script
writing to help their audience find the best way to learn their tactics.

CASE STUDY WRITING
Many businesses use case studies as a marketing tactic to acquire more business. Case
studies are used to tell the successes of their clients using their product or services. They
demonstrate how a client found great results by using a particular product or service.
Typically you would write a case study about an individual or a company.

MAGAZINE WRITING

Most of the content for magazine writing jobs will be article writing that is more
journalistic than conversational. Your medium is things like trade publications,
magazines, educational publications, and newspapers. There’s typically a certain style
guide you have to follow like the Associated Press or the Chicago Manual of Style.

COPYWRITING
Stores need someone to write unique and engaging blurbs for all of their products.
Copywriting uses the psychology of marketing to help businesses with promoting their
brand and products. You may write landing pages, web copy, sales pages, call-toactions, marketing campaigns or any type of content used to convert a user into a
customer. The thing to remember with copywriting is that you are weaving in storytelling and writing to sell.

EMAIL MARKETING

Email marketing writing is where businesses cultivate warm leads and turn them into
potential buyers. As an online writer for email marketing campaigns, you may be
responsible for writing sales funnels, opt-in funnels and emails alerting subscribers of the
latest deals and products. You would also be responsible for writing engaging newsletters
and email headings. Many businesses depend on their email list to boost sales and increase
customer interaction.

SOCIAL MEDIA WRITING

Some businesses rely heavily on their social media presence. They need to update their
accounts every day, but this can be time-consuming for an entrepreneur or small
business owner. While most companies wouldn’t just hire a freelance writer to do all
their social media, you may be hired to do a couple of things such as: editing blog posts,
writing blog posts and handling their social media account.

EDITING
Editing is an easy addition to your freelance writing services since
you already have to edit your own pieces before you submit them.
There are generally three editing types you can perform for clients:
Proofreading – this means having a quick look at your content
and checking for comma mistakes, spelling errors, or
inconsistencies such as sometimes not capitalizing CTA in the
piece. It doesn’t require much re-writing.
Basic editing – this requires more involvement than proofreading.
On top of checking for spelling mistakes and punctuation
mistakes, you are also checking stats and syntax.
Developmental editing – this is the most intrusive of all editing
and the most expensive for businesses to hire out. With this type
of editing, you’re changing entire sentences and paragraphs.
You’re adding new concepts and ideas.

REAL ESTATE WRITING

Real estate agents need freelancers for a few different projects. For example, they may
need writers experienced in SEO to help potential clients find their real estate site in
their city. They also need writers to write engaging house listings that sell. As such, this
type of content is industry-specific and requires a writer that knows the real estate
industry inside and out. Because of this type of specific information, real estate writing
jobs are highly profitable

PRODUCT DESCRIPTION

Graphic design companies or printing companies often have clients that sell a wide array of
products and goods. Many of these businesses seek out a writer that can produce highly
optimized, SEO-driven product descriptions. If you have a knack for condensing information
into 60-80 word blurbs, then you can niche yourself out as the product description writer!

eCOMMERCE

eCommerce companies have huge catalogs of products and big marketing budgets to
get their brand out there. Many of these businesses seek out writers to write web copy
for their products, buyer guides, brand guides, or category descriptions. Much of your
writing might go to their distribution channels like Amazon or social media.

CONTENT WRITING
Content writing jobs from home are becoming more and more popular.
With more people starting blogs every day, they are inadvertently
learning the skills they need to be a content writer!
Things like:
Uploading content into a content management platform like
WordPress
Customizing their blog
Creating lead magnets (free guides) to grow their email list
Creating products and sales pages
Writing blog posts to grow traffic and income
All of these skills bloggers use can be used to help businesses with their
content. From blog writing to writing lead magnets to growing their
email list, there is no shortage of this type of writing jobs from home!

GIFT GUIDE WRITING
Gift Guide writing jobs are a blend of product description writing and blog
writing. Many brands and businesses use gift guides as a way to monetize their
brand and share on social media. These guides need to be conversational and
relatable to the people reading them. Instead of dry, feature-based content with
no flair, gift guide writing jobs need a writer that is well versed in writing blogs
and that understands online writing in general. A gift guide campaign rate starts
at around $500 for an 1,800-word guide. This is a great writing gig for beginners
and an easy way to gain some recurring writing jobs from home.

GRANT WRITING

A grant writer creates research proposals that request funding from various
government agencies. Grant writing is usually hired out by non-profits,
universities, and the social service and healthcare field. A proposal involves
writing the application, describing the reasons for funding and giving an overview
of the applicant and its intentions. Grant writing has a steep learning curve to it,
but once you pick it up, your help will be valuable (and profitable) to non-profit
organizations.

BUSINESS PLAN WRITING

New businesses and start-ups are launching every day. Just because someone is great at
business does not mean they are a great wordsmith. That’s where you come in! If you’ve
had experience in business planning and drafting up business plan proposals then this
type of writing job can be your thing!

LEGAL WRITING

Law firms produce a lot of paperwork, so the help of a writer who knows legal lingo will
be a great asset to any law firm. But for this profitable writing niche, you won’t be able to
fake it until you make it. You have to have had experience in a law firm or with legal
writing to gain some writing jobs for lawyers.

QUIZ WRITING
One of the best remote writing jobs you can have is a quiz writing job. Believe it or not,
but quizzes are becoming a very hot tool for brands and their social media marketing
strategy. For example, Ramit Sethi of I Will Teach You to Be Rich uses a quiz as a way to
gain subscribers to his email list.

NEWS WRITING

A news writer is required to write the daily happenings before everyone else. Writing
in this field is fast-paced and requires tight writing. Newspapers hire out stories to
freelance writers, who interview the person or capture an experience for a story (like
go to a soccer game) so they can write about it.

RESUME WRITING

Help others land the job of their dream while making some cash on the side. Many
people need help with perfecting their resumes, and you can make that happen as a
resume writer. While there are many resume writing service agencies available, you
don’t have to work under an agency. You can contract the workout or offer it as a
freelance service.

WEB WRITING

A website writer writes content that you see on websites. The demand for it is higher
than ever. Businesses of all stages and sizes – whether it’s a new startup that’s just
tapping into the online world and creating a website, or an established company that’s
expanding and needs more pages on their site – are looking for web content writers.
As a web content writer, you would be working on a variety of pages, including (but
not limited to) homepages, about pages, FAQs, product description pages, “Why Us?”
pages, and more. Pricing varies depending on the length and depth of the site, but $50
to $75 per page is a VERY reasonable starting rate.

TRAVEL WRITING
Travel writers use their own personal
experiences and knowledge to describe
tourist destinations for various types of
publications. These writings can be in the
form of blurbs, articles, documentaries or
travel guides. They generally accompany
their writings with photographs of the
places they visit. While many would
consider a job as a travel writer to be a
constant exotic vacation, the reality of it for
many experienced veterans is that it can
prove quite strenuous. Writers must choose
topics and locations not for the sake of
pleasure, but rather for the purpose of
creating something marketable. They must
also deal with the fact that full advances or
all-expenses paid trips are rarities.

BOOK WRITING

You can start writing covers for books that you write for your own pleasure, but you can
also write eBooks for websites and businesses. These are usually ghostwritten and
allow the company to have something to give to consumers. A blogger or person might
also want a book written about their life, business or product. They have a hard time
writing it, so they hire it out to an online writer. The process of writing an eBook can be
different for each gig. One gig may already have notes; you just have to combine them
into a compelling story. Another person may want you to interview them and then use
your notes to create an eBook. Still, others just need a short eBook for a “freebie” they
can give to their email subscribers.

BOOK PROPOSAL WRITING

Book proposals are used to sell fiction and nonfiction books to publishers. A book
proposal argues why your book (idea) is a salable, marketable product. It acts as a
business case or business plan for your book that persuades a publisher to make an
investment. Instead of writing the entire book, then trying to interest an editor or agent
(which is how it works with novels), you write the proposal first. A proposal is around
15-50 pages long and includes these elements: Title Page, Table of Contents,
Overview/Synopsis, Author Bio, Marketing Strategies , Competitive Titles, Chapter
Outline, Sample Chapter(s), Timeline and Resource Requirements.

A PEEK BEHIND
THE CURTAIN

HOW TO

COMICS
WRITING

A DAY IN THE LIFE

COMICS WRITING
EARNING POTENTIAL

$48,338/year works out to
be approximately $23.24
an hour. This is the
equivalent of $930/week or
$4,028/month.

AS OF AUG 26, 2021, THE AVERAGE ANNUAL PAY FOR A COMI C
WRITER IN THE UNITED STATES IS $48,338 A YEAR.

FREELANCE WRITING

HOW TO

A DAY IN THE LIFE

EARNING POTENTIAL

FREELANCE WRITER
EARNING POTENTIAL

As of Aug 26, 2021, the average hourly pay for a
Freelance Writer in the United States is $30.39 an hour.
However, hourly wages are as high as $76.68 and as low
as $5.29, the majority of Freelance Writer wages
currently range between $12.50 (25th percentile) to
$36.06 (75th percentile) across the United States. The
average pay range for a Freelance Writer varies greatly
(by as much as $23.56), which suggests there may be
many opportunities for advancement and increased pay
based on skill level, location and years of experience.

HOW TO
A GLIMPSE LOOK INTO A WRITERS' ROOM

HOW IT WORKS

TELEVISION
WRITING

TELEVISION WRITING
EARNING POTENTIAL

The average annual pay for a TV Writer
in the United States is $59,091 a year.
That works out to approximately
$28.41 an hour. This is the equivalent
of $1,136/week or $4,924/month.

SCREENWRITING
EARNING POTENTIAL

HOW MUCH DO FEATURE FILM SCREENWRITERS MAKE?
Feature film screenwriters make between $74,479 – $139,823 for an
original screenplay including a treatment.

HOW MUCH DO TV SCREENWRITERS MAKE?
TV screenwriters make $26,566 per 30-minute episode and $39,072
per 60-minute episode on a prime-time network or high-budget
programming channel. This number changes every year according
to the WGA

For example for the 2020-2021 season of shows TV writers get paid
$26,832 per 30-minute prime time episode. And Feature film writers
will then get between $76,341 – $143,319. These are only the minimum
payments a production company can offer you if you’re in the WGA.
Screenwriters have known to get upwards of 1 million for scripts, but
that’s the top tear and shouldn’t be expected if you only have one or a
few scripts under your belt.

ADDT'L CONSIDERATIONS
INSTAL L MENT PAYMENTS ( FI LM)
FILM TREATMENT
FIRST DRAFT

FINAL DRAFT

INSTAL L MENT PAYMENTS ( TV )
STORY TREATMENT
TELEPLAY

SCRIPT OPTIONING

Theatrical scripts can be optioned for up to 18 months. the writer will get no less than
10% of the sale price of the entire screenplay. Television scripts are optioned for a
total of 180 days with the writer getting 5% of the total payment.

RESIDUAL S
Writers receive residual compensation of 1.2% of distributors gross earnings but
only to those with the final writer’s credit. Final credit means you receive one of the
following after the release of the film: Written by, Story by, Screen Story by,
Screenplay by, Adaptation by, Narration Written by.

A DAY IN THE LIFE OF A GAME WRITER

GAME
WRITING

Game Writing
HOW TO

VIDEO GAME WRITING
EARNING POTENTIAL

The average annual pay for a
Video Game Writer in the
United States is $50,209 a year.
That works out to
approximately $24.14 an hour.
This is the equivalent of
$966/week or $4,184/month.

A DAY IN THE LIFE OF A NOVELIST

NOVEL
WRITING

“If there’s a book that
you want to read, but
it hasn’t been written
yet, then you must
write it.”
- Toni Morrison

Novel Writing

Finding your niche and Unique Selling Point (USP)

Writing to meet readers' genre expectations is part of marketing
your book. Almost all novels that make it to market fall within a
standard genre or sub-genre.

12 Most Common
Fiction Genres
Science Fiction
Dystopian
Adventure
Romance
Detective/Mystery
Horror
Thriller
LGBTQ+
Historical Fiction
Young Adult (13 -17)
Children's Fiction (0-13)

12 Most Common
Fiction Sub-Genres
Hard Science / Soft Science / Superhero
Ecotopian / Environment / Totalitarianism
Survival / War / Spy
Multicultural / Paranormal / Contemporary
Hard boiled / Noir / True Crime
Gothic / Psychological / Supernatural
Action / Legal / Political
Coming of Age / Urban / Religion
Time Travel / Alternate Histories / Saga
Amateur Sleuth / Fantasy / Comedy
By Juvenilia / Picture Books / 2nd Person POV

Literary Agent vs. Self-Representation
WHAT IS A LITERARY AGENT?
A literary agent is a person who represents the business interests
of writers and their written works. Agents work with new writers
and bestselling authors alike, acting as business-minded
intermediaries between creatives and book publishing houses, film
producers, and theatrical or film producers. Agents generally are
paid a fee of between 10 and 20 percent of sales that they help
negotiate on behalf of the writer they represent.

Self-Representation
Almost without excpetion, a literary agent is needed to
even gain an audience with what is known colloquially
as "The Big 5." They are:

1.
2.
3.
4.
5.

PENGUIN RANDOM HOUSE
HACHETTE LIVRE
HARPERCOLLINS
MACMILLAN PUBLISHERS
HOUGHTON MIFFLIN HARCOURT

As a rule, they do not accept unsolicited manuscripts.

Query Letters & Book Proposals
WHAT IS A QUERY LETTER?
A query letter is a way of introducing your writing to editors or literary agents and publishers. Writers use these
letters to pitch their ideas to editors and publishers. In a single page, the writer aims to make the editor/publisher
get interested in reading or publishing the entire story. That’s how important the letter is to a writer.
The letter introduces the writer and their work to editors and publishing agents and draws their attention to the
work. Besides, it promises the work will make them money. If your query interests them, they’ll ask you to send
the entire copy. Since the letter is critical to writers, you can’t write a substandard letter. If you’re not used to
writing these letters, try to use a template or a sample to know what you should include in your letter.

SAMPLE QUERY LETTER
NICHOLAS SPARKS | THE NOTEBOOK
On his website, bestselling author Nicholas Sparks shares the query
letter he wrote for his second novel The Notebook.
He wrote 17 drafts over two weeks and did his best to make sure every word counted.
https://nicholassparks.com/for-writers/the-business-sample-query-letter/

What he says about the importance of a query letter:
A query letter is the first contact with an agent and is absolutely critical to getting
a manuscript read.
A typical agent in New York gets 400 query letters a month. Of those, they might
ask to read 3-4 manuscripts, and of those, they might ask to represent one. The
odds are tough, but not impossible.
A good query letter is the single most important page that any unknown,
unpublished author will ever write.

Traditional Publishing vs. Self-Publishing

Traditional Route
With traditional publishing, the author completes a manuscript, sends a query or proposal and their manuscript to a
publishing house or agent. If the manuscript is first sent to an agent they will then send it on to potential publishers
for the author, that is if they accept to take on the manuscript. Within a publishing house, an editor will read the
manuscript and decide whether or not it is worth publishing. If a publisher does decide to publish the author's work,
they will buy the rights of the author and pay them in advance for any future royalties. Royalties being the percentage
the author gets from the retail price of their book. The publisher will then sort out all elements of the book including
design, marketing and price.

PROS
Gives you the confidence that your writing is good enough to be published
Easier to get your books in stores and shops
Have a professional team to back you
Literary prizes are more likely

CONS
Publishers take a percentage of your book sales
Slow process
Don’t have much control over the process
Only take on work that they believe is good enough
Low royalty rates

Traditional Publishing vs. Self-Publishing

Self-Publishing Route
This type of publishing is a little different. With Self-Publishing the author is the publisher. The author has full
responsibility for the book from the proofreading, to the design, to the selling. The author is in charge.
People/Companies can be employed by the author to do such things with the book but all funding for the book must
come from the author or in some cases authors may take part in events such as crowdfunding.

PROS
Have control over the whole process
The possibility to make more money
Publishing houses are likely to take more notice of self-published books
Higher royalties

CONS
Difficult
Sometimes isolating
You may find bookshops won’t accept self-published books.
Choosing the right publishing route is down to you. If you have the motivation and dedication to create, market
and sell your book then great. If time isn’t a big issue and you feel you need more help then that’s fine too. You
just need to get a clear idea of exactly what you want from your book and what you are prepared to do.

Book Contracts
Topics most often open for negotiation are:

royalty v. flat fee
anticipated royalty %
anticipated advance
expenses to be built in
second use rights (including electronic)
free copies of book
cost to author to buy copies

SOME INSIDER TIPS
1. Specify gross profits over net profits
2. Make sure you retain ownership rights
3. Ask for a 'Revision of Rights' clause
4. Is there a non-compete clause?
5. Clearly define what each party can do
with your work
6. Make sure you hold approval over
licensing deals
7. Make sure your contract allows you to
audit your publisher's books
8. Define a payment schedule with
penalties for late payments.
9. Ensure that your publisher cannot
assign the rights to your book without
your approval.

Write for You
I’ve written because it fulfilled
me. Maybe it paid off the
mortgage on the house and
got the kids through college,
but those things were on the
side — I did it for the buzz. I
did it for the pure joy of the
thing. And if you can do it for
joy, you can do it forever.”
- STEPHEN KING

QUESTIONS???

